
IT’S TIME TO PUT 
YOUR DIGITAL 
ADVERTISING 
INTO HIGH GEAR
BOOST THE PERFORMANCE OF 
YOUR DIGITAL ADVERTISING 
WITH THE ARTHUR LONDON 
CREATIVE ACCELERATOR

Creativity can make or break a campaign. Powerful 
creativity is proven to generate 10-20x more sales. Yet 
research shows that 75% of B2B creative is deemed 
ineffective (B2B, Warc and Lions).

At any given time, 95% of Fund Buyers are ‘out of market’ 
or not actively looking to buy.  Advertising therefore needs 
to be memorable enough to leave a lasting impression and 
drive sales in the future. 

Don’t get lost in the sea of sameness.

When it comes to digital advertising, marketers spend 
hours on how to track success, what metrics matter and 
how to best refine it. More often than not, creative is 
treated as an afterthought – uploaded at the last minute 
with little consideration. 

It’s no wonder that Asset Management digital advertising 
is a sea of dull, unmemorable, sameness.

FROM UNMEMORABLE TO UNFORGETTABLE
The Creative Accelerator product takes 
your existing assets and turns them into 
cut-through advertising that is effective, 
memorable and – most importantly – 
gets results. It’s about evolution,  
not revolution – and it has been 
specifically designed for Asset Manager 
marketers who:

	 are on a mission to create 
more effective marketing and 
want to prove the power of 
distinctive creativity to drive 
value for their business.

	 want to leverage the brand 
assets they already have to 
drive engagement and build 
memorability. 

	 want to work with an agile 
creative team with a proven 
track record and a deep 
knowledge of the sector.



DELIVERED BY
Arthur London – 15 years experience working 
in the Asset Management sector

Client Partners – M&G Investments, Carmignac, 
Lazard, Infracapital, Vontobel, Redwheel, 
NatWest, State Street, Capital Group

CASE STUDIES

NEXT STEPS

DELIVERABLES
Campaign ignition meeting to define the brief, audience, 
objectives, media, past activity and brand

Creative brief for client approval

Creative Concepting x3 options

Chosen concept developed into storyboards

x 2 rounds of amends

 
EXCLUDED 

Production Costs - we can work with your own  
resource or help as required

Media Costs

Photography, imagery, third party image costs

OUR CREATIVE 
DEVELOPMENT WILL 
TAKE YOUR BRAND’S 
MOST DISTINCTIVE 
QUALITIES AND 
LEVERAGE THEM 
FOR MAXIMUM 
DIFFERENTIATION

CREATIVE ACCELERATOR

Contact darrenlassiter@arthurlondon.com  
for more information

https://www.arthurlondon.com/case_study/unfix-your-thinking/
https://www.arthurlondon.com/case_study/big-bond-questions/ 
mailto:?subject=

